












North Korea
Introducing reporters, researchers and 
technicians to online journalism
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Media ‘invaluable way’ of engaging with reclusive regime
For more than a decade, Nigel Baker has had a unique opportunity to observe how North 
Korea is slowly opening up to Western communications and media. 

He fi rst went to Pyongyang in 2002 at the start of a long campaign to set up the fi rst 
Western news bureau in North Korea. Over the years that followed, Nigel witnessed a 
greater willingness to engage with international journalists. 

In October 2014, he returned – as CEO of the Thomson Foundation – to lead a pilot 
training course for staff at North Korea’s state broadcaster. 

“Media prove an invaluable way for the international community to engage with a 
country noted for its reclusiveness,” says Nigel. “The most important thing is to keep 
communication open.”

The two-week workshop introduced journalists and technicians at Korean Radio and 
Television to the techniques of Western online journalism. Also taking part were some 
of North Korea’s leading education offi cials, along with researchers and staff from the 
country’s national library. 

Two British experts on online journalism and web technology showed how international 
news organisations win and retain audiences on multiple platforms online, including 
examples from the BBC, Sky Sports and The Guardian. 

This pilot training programme, led by the Thomson Foundation, was funded by the UK 
Foreign and Commonwealth Offi ce. �O
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The Thomson Foundation is the world’s longest-established international media 
development organisation. Our reputation is built on a 50-year legacy of fostering the 
highest possible professional and ethical standards of mass communication worldwide.

We work with all media organisations, governments, civil society bodies and commercial 
entities which desire professional excellence in communications.

We offer training, consultancy and project management for the demands of a rapidly 
changing media environment from public communications programmes to the latest 
digital journalism techniques. 

The foundation is independent and non-political. w

Contact: Nigel Baker
chief executive, 
Thomson Foundation 
Email nigelb@
thomsonfoundation.org

About us
A quiet agent for change

FOUNDER
“Communication is surely the spine of civilisation. The needs of developing 
countries are, above all,  education and national integration. For both, mass 
media are all-important weapons” Lord Roy Thomson, January 1963
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Since 1962, 
the foundation 
has worked in 
more than 100 
countries, including 
some of the most 
sensitive conflict 
and post-conflict 
environments, 
supporting all 
those wanting 
excellence — and 
those wishing 
to use public 
communication as a 
force for good

Participants on a Thomson 
Foundation summer 
convergence course visit the 
ITN studios

The foundation’s strong links to the UK and international media means it consistently 
draws on the latest editorial, technical, managerial and governance skills to enhance its 
programmes. Whether implementing a long-term programme for an international funder, 
consultancy and skills training for a media company or a course for individual journalists, 
the foundation strives to deliver sustainable change.

Supporting excellence in media
Since 1962, the foundation has worked in more than 100 countries, including some of 
the most sensitive conflict and post-conflict environments, supporting all those wanting 
excellence in media — and those wishing to use public communication as a force for good.

The global client list ranges from development agencies to blue-chip media companies 
to local, national and international NGOs, including the European Union, British Foreign 
and Commonwealth Office, the Bill and Melinda Gates Foundation, major branches of 
the United Nations and a wide array of national and international broadcasters. 

Our core management team in London draws on a network of hundreds of consultants 
to provide the best communications and media talent, complete with bespoke project 
management and project reporting functions. 

Our story speaks for itself.

Find out more about us here: http://www.thomsonfoundation.org/about-us
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